


What is your

personal brand?




g Everyone has a
g brand, by design
1"W7 | or by default”

‘ -Lida Citroen |

A




Rotary



Rotary



Rotary



BRANDING
S WHAT

PEQPLE SAY
ABOUT YOU

WHEN YOU
ARE NOT IN
THE ROOM.
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Public Relations vs Public Image

Public Relations:

Informs the community about your club activities,
events and services ... builds awareness and credibility

Public Image:

What your club stands for and how you are perceived...
your clubs image in the community
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The Evolution of branding — Rotary
International
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“In the promotion of understanding, it is

important to reach large numbers, non-
Rotarians as well as Rotarians, and you

. 7)
cannot reach large numbers privately.

- Paul Harris in 1935 (Peregrinations, Vol Il)
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Tell Rotary’s Story in one Voice




Telling Rotary’s story in a clear and
compelling way — in one voice ... is
critical to the organisation’s survival....
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Why is it important to tell our story...

* As Rotarians we need tell our story so people everywhere
understand:
 What Rotary stands for
 How we're different
* Why it matters

* We need tell our story because we want to motivate, engage, and
inspire:
e Current and prospective members
* Donors
* Partners
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To assist ...What has been done ....

Rl has :

* Defined our essence - to identify how Rotary is different from other
organizations

* Brought our values to life - to ensure our actions support our words
 Established our voice- to reflect our distinct character

 Clarified how we present our offerings so people understand what
we do and how they can engage

* Refreshed our visual identity ...to energize our look and feel
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Rota ry Our Story Guidelines Logos

“WELCOME TO THE‘Q

. Strengthen Rotary’s image by
.\ message that conveys what W&

GUIDELINES LOGOS

Materials

Ads

Images & Video

MATERIALS



OUR VOICE AND VISUAL IDENTITY

CE
|DENTITY AT A GLAN

Download the guidelines

Create your own club logo

5 wark of DOREEE | Bl ACK COMDERSE
Logo . T - \ A \«;,i'F :\u VEADLINES
oruaand SRS L CHPS P

Rotary 2 e | St
\2 Use templates as a starting

Use images to inspire your own
photos
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We are Rotary, and we have
a great story to tell.



Your role as club leaders

* To protect
* To promote
* To deliver on that story in all our interactions

* Through a unified Rotary image and message, we’re not just
enhancing our reputation, we’re elevating the entire Rotary
experience.

Learning to tell stories to capture, direct and sustain the attention of
OYNErs (S a kel Leaaership SkLLL
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Here is how...

Why is a distinctive voice important for Rotary?

* There is no organisation quite like Rotary. By using a unified voice in
all our interactions, we ensure our communications capture our
distinct character — and how people experience Rotary.

* By speaking, writing, and designing in one voice, our communications
will look, feel, and sound unmistakably like Rotary.
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As club leaders you have the
opportunity to Tell Our Story in a
clear and compelling way



Get Your Public Image Committee in Place

* First Step: Committee Chair

* Who would you ask to be on your
Committee?
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Evaluate what you are doing now

Do your current efforts reflect the
image you want?
* Who should do the evaluation?

A small group of Rotarians and non-Rotarians

* What should you evaluate?
* Clubs website
e Brochures, other materials and media
» Review past news releases

« Are you using the new Rotary identity?
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TELL COMPELLING STORIES WITH CONSISTENT MESSAGES
» Real people,
real stories

* Tug the heartstrings

* Focus on the WHY,
not the HOW

 Define your impact
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Rotary Showcase



What is Rotary Showcase?

* It is an online application that allows Rotarians and Rotaractors to
share stories of their clubs’ successful projects with people around
the world.

* The Showcase’s Impact Tracker —

* Shows the impact of each Rotary project in terms of volunteers and volunteer
hours, cash contributions, and in-kind donations.

* |t also shows the collective impact of all reported projects.
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Rotary Showcase

* Success stories posted on Showcase can serve as an inspiration and a
model for other Rotary and Rotaractor clubs.

* Anyone can browse Rotary Showcase and read the project stories
posted there. Any Rotarian or Rotaractor who signs in to Rotary.org
can post club projects.
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How to access Rotary Showcase

To post or edit projects on Rotary Showcase, sign in to Rotary.org. You will find Rotary Showcase under the
Develop Projects section of the Take Action menu.

R t My Exchange Take Learning Manage The Rotary Member
o ary Rotary ldeas Action & Reference Foundation News

DEVELOP PROJECTS APPLY FOR GRANTS EMPOWER LEADERS

m Lifecycle of a Project Grant Application Tool Sponsor a Rotaract club
Rotary Club Central District Grants Sponsor an Interact club
N Project Lifecycle Resources group Global Grants Organize a RYLA Event
Ways to Give

Y Rotary ldeas Packaged Grants Create a Scholarship
Planned Giving

Rotary Showcase Grant Process Start an Exchange

Donor Recognition
Qualification Support Peace Centers

END POLIO Grant Activities Join a Rotarian Action Group
Public Image Grants Form a Rotary Fellowship
Original Foundation Grants Organize a Rotary Community Corps

Rotary



How to share a project

You have posted your project on Rotary Showcase, but don’t stop there! Now share your project with the world.

e

Would you like to share on Facebook?

By connecting your Member Access account, you

~~ashank and tall athere ashotit the aond work of Rotany
Facebook and tell others about the good WOrk of Rotary

Share on Facebook

No thanks

After you have saved your project’s details, you will be prompted to share the project on Facebook. This simple
step will allow your friends to see the project, and in turn share it with their networks. That will magnify the
exposure of your club’s project both within and beyond the Rotary world.
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THE END RESULT

—
1.2 = rotary

million
members
delivering a
consistent
message

Rotary

®

stronger brand

090,
]
]
more members,
donors, partners

greater
iImpact
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